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The Journal of Applied Communications is a quarterly, refereed 
journal published by the Association for Communication 
Excellence in Agriculture, Natural Resources, and Life and 
Human Sciences (ACE).
The Journal of Applied Communications is:
•	 Focused	specifically	on	issues	and	topics	relevant	to	































methodology, population, major results, and conclusions. 
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Association (Sixth Edition). Within a paragraph, omit the 
year in subsequent references as long as the study cannot be 
confused	with	other	studies	cited	in	the	article.
When statistical information is reported in an article, the 
author should contact the lead editor for special guidelines.
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benefit career performance of ACE members.
•	 Commentary	-	These	are	opinion	pieces.	They	speak	to	






All submitted manuscripts are considered for publication. 
However,	prospective	contributors	are	encouraged	to	be	aware	
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Mark Anderson-Wilk, Oregon State University Extension publishing leader and 
Oregon ACE member, died January 26, 2012, following a long illness.
In his four years at OSU, Mark advanced Extension publishing, increased access 
through partnership with OSU Library’s ScholarsArchive, and raised the academic 
standard of OSU Extension publications.
 
Mark was active in ACE. He was Oregon’s state representative, served on the 
Journal of Applied Communications editorial board, and won several gold and silver 
awards for publishing.
 
Not only a fine scholar, Mark was also an artist, a father of two young daughters, a 
husband, and a friend. 
Included in this issue of JAC is a commentary submitted by Mark and co-author 
Ariel Ginsburg prior to his death. 
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